
Advert is ing is  the art of convincing people to buy a product or service.  I t
can be seen everywhere;  on televis ion,  radio,  the internet,  and even
bi l lboards.  I t  is  an important part of commerce because it  informs

customers about products that they might not otherwise know about.
Advert is ing also helps companies increase their  sales by creating brand

recognit ion and loyalty.



Advert is ing is  used in many different forms, including televis ion
commercials ,  radio advert isements,  pr int ads,  and onl ine campaigns.

Whi le each form of advert is ing has its own advantages,  al l  have the same
goal :  to persuade people to buy a product or service.  Televis ion

commercials are often used because of their  reach and abi l i ty to create
an emotional response from viewers.  Radio ads provide short bursts of

information about products and services that can be heard whi le dr iv ing
or on the go.  Pr int ads are effect ive for reaching specif ic target markets

and del ivering detai led information.  Onl ine campaigns use interact ive
digital  content such as videos and websites to engage customers with

their  brands.



No matter what form it  takes,  advert is ing provides valuable benefits for
both businesses and consumers al ike.  I t  informs people about avai lable
products,  encourages them to make informed decis ions,  and can spur

competit ion within an industry.  I t  has also become a crucial  part of
modern l i fe;  i t  is  est imated that the average American sees up to 5,000

ads per day!



Advert is ing may have its cr it ics,  but i t  continues to be an important part
of commerce around the world.  As long as businesses need customers and
customers need products and services,  then advert is ing wi l l  remain a vital

force in society.
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Advertising
Read the passage below and answer the questions on

the next  page.
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2)  What are some of the different forms of
advert is ing?

3)  What benefits does advert is ing provide for
businesses and consumers?

4)  What are radio ads good for?

5) How many ads does the average American see per
day?

1)  What is  advert is ing according to the text?  


